
TRVONG Dc\l HQC KINJ-l TE
Kboa Kinb t~ Phat tri~n

BANG TRQNG s6 NQI DUNG MON HQC
Mon: Kinb t~ vi mo 2 Mii mon bQc: INE2001-E s6 tin chi: 3

TT Nc}idnng % cAp dc}1(%) cAp dc}2(%) cAp dc}3(%) cAp dc}4(%)

(Tai hi~n-Bi~t) (Tai t:,IO-Hi~u+Ap (L~p lu~n-Phan t1ch (Sang t\ui)
dl}ng) va danb gia)

1. The Basic Economic Problem 10 5 5

2. Markets and Price Determination 10 5 5

3. The Consumer Theory 25 5 10 10

4. The Firm Theory 25 5 10 10

5. Market Structures and others 30 5 15 10
,
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TRU'ONG DAI HQC KINH TE
Khoa Kinh t~ Ph at tri~n

cAu TRUC DE THI MON HQC
Mon: Kinh t~ vi mo 2 Mli mon hQc: INE2001-E

ThOi gian: 90 phUt
S6 tin chi: 3

cAp ilQ 1 cAp ilQ 2
cAp ilQ 3

cAp ilQ 4
(Hi hi~n-Bi~t) (Hi tl••o-Hi~u+Ap d •••ng)

(L~p lu~n-Phan tich
(Sang tl).o)NQi va ilanh gia)

dung %
Tric nghi~m T •••.lu~n Tric nghi~m T •.•.lu~n Tric nghi~m T •.•.lu~n Tric nghi~m T •••.lu~n

SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D

I 8.4 5 1,5 1,2 2 1,5 1,2 I

2 9.6 5 1,5 1,2 3 1,5 1,2

3 26 5 1,5 1,2 1 7 10 1 8 10

4 26 5 1,5 1,2 1 7 10 1 8 10

5 30 5 1,5 1,2 1 7 14 1 8 10

TAng 100 25 37.5 30 5 7.5 6 3 21 .34 3 24 30

% 100 30 6 34 30
'.

"...
% 100 30 . 40 30

Ghi chu: - Cac chi! viSt cit: SL: s6 luqng ciiu hoi; TG: thiYigian lam biti (khuySn nghi) cho m6i cau hOi (phut); D: diSm 56 cho m6i cau hoi.
-f)~thi g6m 30 cau tritc nghi~m va 6 ciiu hOi !I! lu~n/biti t~p.

Chil nhi~m bQ mon Chil nhi~m khoa
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